


Landing Page

To 67% Twv XpNOTWV PLAG LOTOOEALSAG
6 7 0/ oxnUatidel yvwun yLa tnyv emiyeipnon

amto tnv landing page (apxLkr) oeAlda)
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Web Design

O 10TOTOTTOC OOC €ival TO TTPWTO BriMa yia TRV dnuioupyia
NG d1adIKTUAKNG OOC TTAPOUCiac. 2TNV emspace Bewpoupe
TV UTTaPEN OIadIKTUAKNG TTAPOUCiIac 000 CNUAVTIKN Eival
KAl N QUOIKN TTapouUadia JIag €TTIXEipnong. XpNoIUOTTOIWVTAC
TIC dUVATOTNTEC TWV CUYXPOVWYV TEXVOAOYIWY Ba oag

Bonérijcoupe va dnNUIOUPYNOETE TNV OIAOIKTUOKN OOC
TaUTOTNTA.




TutTo! loTOOEAIOWYV TTOU

AVOAAUBAEVOULE : loTOoEAIDEC TTOU

* loTooeAidec Mapouaiaonc K g p 6 iCO U V I

* E-shop/ lNapouciaon MNMpoioviwv

* Avaoyxediaon / Avakataokeun lotooeAidag :
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Mobile Friendly Sites!

KAELSL elval responsive design

AvoAauBavoupe

KOTOOKEUN 10TOOEAIdWY OUVAUIKOU N
OTATIKOU TTEPIEXOMEVOU. 2TIC OEAIDEC
QUVAMIKOU TTEPIEXOMEVOU O TTEAATNG EXEI
TN OUVATOTNTA VO AVAVEWVEI HOVOC TOU
TTEPIEXOMEVO, MECA ATTO VA EUKOAO
ouoTnua dlaxeipiong TTou ovouadleTal
CMS (content management system) va
KAVEI HOVOG TOU TIC QAAQYEC TTOU
emOuEi, ExovTag TTavTa TNV duvaToTNTA
TEXVIKNG UTTOOTNPIENG, KOBWG €1Tiong Ba
EXEl AABel kal TNV KATAAANAN ekTTaidEUON
ATTO EMAGC. MEAETWVTAG TIG AVAYKEG KAl TIG
QTTAITAOEIC TOU TTEAATN TTPOTEIVETAI N
BEATIOTN AUCN YIa AUTOV,KAVOVTAG XPron
TWV TTAEOV OUYXPOVWYV TEXVOAOYIWYV KOl
ouoTNUATWY dIaXEipIoNnG.

'Eva T0000TO 1o ayyilel to 60% Twv XpnoTwV Tou internet
6 O 0 XPNOLUOTIOLEL KLVNTO TNAEPWVO. Epeic @povtioupe va Touc
/O KAVOUWE va TIapapeivouv otnv totooeAida oac! H Aggn



Digital Services

To 98% twv LotooeAldwy Ba nrav
9 8 % «AYPNOTEC» AV SEV UTINPXAV OL KATAANAEG

UTTNPECLEC yLa va TG avadei&ouv

WOW SHOP

Digital Marketing

To digital marketing (yvwoTo Kal w¢ online marketing) €ivai
OAOI €EKEIVOI OI NAEKTPOVIKOI TPOTTOI TTOU XPNOIUOTIOIEI Hia
ETAIPIA TTPOKEIMEVOU VA ETTIKOIVWVINOEI OTO KOIVO TTOU TNV

evolageEpel, To unvupa trou B€AeL. To digital marketing
TTEPIAAUBAvVEl TTOAAG TTPAYHATA KOl CUVEXWC TTPOCTIBEVTAI VEQ
OlaBeaIpa epyaAcia.



Social Media Services

Ta Social Media gyouv
ELOBAMEL 0TN (W) TWV
XPNOTWV TOU SLASLKTUOU

Tou xpOvou ToU

elval n evacyoAnon e ta Social

anacsonoupacsts 0TO &Ladlktuo

To Facebook sivat o «BaoLALaq»
aA\a &ev elval povog tou!
Instagram, Twitter, Pinterest,
LinkedIn akoAouBouv ta Brjuata
tou! Kat To kavouv KaAa...
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Let's Go Social!

Kal ouwc 1a social
gival Kopupaio
EPYOAEIO

NopLCEts OTL elvat Atya; Social pyrtopouv va
X(lp(thr]pLOtOUV to Viber, YouTube, Whatsapp k.a.
‘Exouv armloteuteg SuvaToTNTEG TIPOoWONoNC ETALPELWY,
TPOLOVTWVY Kal TTpoownwv! Elval tkava va @pepouv
MWANGELG, branding, akopa Kal va aAAAgouv pLa
KuBepvnon! Me tnv Sleupupevn Evvola aTtOTEAOUV TNV
KaBnuepwvotnta pag! Mapeyouv eMmKolVwvia Kat
KOLVWVLKOTNTA!




Emall Marketing

2. XEOOV OAOI 01 KATAVAAWTEC £XOUV Mia (N
TTEPICOOTEPEC) NAEKTPOVIKEC DIEUBUVOEIC TTOU
EAEYXOUV APKETEC POPEC TNV NUEPA. 2ZUVETTWG, TO
email atroTeAEi £€va TTOAU QuECO Kal KABopPIoTIKO
EPYOAAEIO TO OTTOIO PTTOPEI VO JETAPEPEI TO PAVUNA
OQC TTOU TTEPIEXEI VEQ TTPOIOVTA, TTPOCPOPEC, KATT.
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Pay Per Click (PPC)

H uttnpecia PPC (Pay Per Click) gival To 10
O10d0edOoUEVO £iDOC dlagnuiong oTo Iinternet! KaTroia
atré Ta dikTUA TTOU TTPOCPEPOUV dlagpnuion PPC cival
TO , TO ,TO (yia dlapnuion
oTn Pwaoikn ayopa), 10 KAl QUOIKQA

TO !

Bay oeV EEATIVA TTANPWVW KABs pnva; Search Engine
Optimizati ) €ival OAEC Ol eVEPYEIEC BEATIOTOTTOINONG MIOG
I0TOOEAIDAC WG TTPOC TO TTEPIEXOMEVO Kal T OOWN TNG, WOTE va
KaTaAapBavel Tnv uwnAoTepn duvaTr) B€on oTa ATTOTEAECUATA TNG H Google £xeL To 94% twv avalnTtroswyV oTtnV
unxavng avalntnong (Google, Yahoo, Bing KATT.). Eival {wTIKAG : EANGSQ, TauTOxpova OPWCE Elval Kal N TiLo
onuaaciag yia pia Tixeipnon, va eu@avifetal n 1I0TooeAida TNG OTIC ATIALTNTLKN TTAQT@Oopua dtapnuioccswv! Elpaote
UWNAOTEPEG BETEIG TWV ATTOTEAECUATWY TWV PNXAvVWVY avadrntnong. Certified Google Partners kat umtopoUuE va oag

: BonBnooupe va unv xabeite ota povomartia tng,
codevovtac aneplokemta xpnuata!

Google Ads



https://www.facebook.com/advertising
https://advertising.yahoo.com/
https://advertising.yandex.com/
https://www.youtube.com/yt/advertise/
https://www.google.gr/?gws_rd=ssl

Ccontent IS
King!

-
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MARK :IHOWDEO

To Content Marketing €ival n xpnon TrEPIEXOUEVOU (TTPWTOTUTTOU,
XPNOIJOU KOl EVOIAPEPOVTOC) TTPOKEIMEVOU VA ETTIKOIVWVNDOEI £va
OUYKEKPIUEVO PNVUUA. TO TTEPIEXOMEVO QUTO UTTOPEI VO TTAPEI TTOAAEC
Hop@EC (ApOpa, eiIkOve, Bivreo, infographics, KATT) Kail va ONPOOCIEUBE]
o€ Jia ogipa atro dla@opPETIKA peoa (T1.X. blog, social media,
newsletter, KATT).

To TieplexopEVo elote €o0elc! ‘Eva site ywplc TiEpLEYOUEVO SEV UTTOPEL
va oTabel 0to «SUOKOAO» KOOHO TOU SLadLktuou!
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Web Design for Digital Marketing



Web Design?

H AeTrTouEpEla TTAvTOTE KAVEl TN dlagopd. ['a auto To
AOYO 0 OXEDIQONOC TOU ICTOTOTTOU OAG, AUTO ONAAdN
TToU BAETTEI TO KOIVO OAGC €ival ATTOAUTA ONUAVTIKOC.

H 1TpoBoAN pIag eTTiXEipnong oTo d1adiKTUO CUP@WVA UE
TIC TEAEUTAIEC TEXVOAOYIEC KAl TTPOCAPMOCUEVN OTIC
oUYXPOVEC OUOKEUEG avaTrapaywync ( Tablet, Mobile,
Pc). H oxediaon Kal N KATAOKEUN I0TOCEAIOWYV ETAIPIKOU
TTPOYIA, NAEKTPOVIKOU EUTTOPIOU KOBWC KAl EPAPUOYEC
TTOU KOAUTITOUV KABE avaykn.



Responsive Design

website.




Landing Page Facts!

The first 5-10 seconds

5' 1 O Very crucial time, user attention only scroll down
Seconds about 30% of the page

Successful landing page

47% Great landing page makes 47% sales than the
more sale! original web home page.

The average cost

$650 Daily average cost for landing page database
supported landing page

Increase leads!

Great landing page also increase
leads by (average) 8%.



About Mobile Search

Mobile Search

- 7%
Has grown

Of mobile Searches gre
IN a location likely to
have g PC available to
Of conversions (store

them
visit, call or purchase) Whether on the go
triggered by mobile

O

) home or at work 84 0,
searc

Occur within

Shoppers yse their
device to help shop
While in store




Web Analytics

6%

Is the average businesses spend of marketing
budgets on analytics it's important to make sure
the other 94% is spent wisely

Yrtapyouv TToAAd StaBsolua epyaleila
web analytics ta omola IpocPepouV
TTOAAEC SuvATOTNTEC.

TO TIOLO YVWOTO KAl SWPEAV EPYAAELO
QUTH TNV OTLYUN €lval To


http://www.webone.gr/google-analytics/

Web Analytics

O oTtOX0C KABE LYLOUC ETILYELPNONG Elval N

au&non TwV MMWANGEWV, TO UEYAAUTEPO
TTAEOVEKTNUA TOU internet elval OTL Ta mavta
elval petprowual Ekpetareutelte To!
Metpriote tnv anmodoon KABe evepyeLac!
Metpnote akopa Kat tig offline
EVEPYELEG!
. . XPnOLHYOTIOLOTE Ta
Training ATTOTEAEGHATA YLA TNV
Ekttaidsuon Kat tnv AVAmtuén
WEB
. - .
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Ecommerce




How about
mobile commerce?




AUvVaTOTNTEC
HAEKTPOVIKWYV p—
KataoTNUATWYV




Soclal E-Commerce Facts

874 MILLION
PEOPLE

used facebook's mobile app

45% up
by the year before

Smartphone use

has reached critical mass in
the U.S

O,

3M CONNECT
with smartphone and check

their profile several times a
day

Photo is The Most
Engaged Post

Check their profile
several times a day



Outbound Marketing




T1 €ival To Outbound
Marketing ?

To Outbound marketing Bewpeital n TTI0 «KABIEPWHEVN»

uop®r marketing. Baoiletal o€ 1TI0 «ETTIOETIKEC» KAl TTIECTIKES, KATA
KATTOIO TPOTTO, JEBODOUC diaPrMIoNG, OTTWG Ol TNAEOTITIKEC
OlAPNUICEIC KAl TA TUTTWHEVA JIAPNMIOTIKA QUAAAGDIQ.

To Outbound marketing uttapxel oxedOV ATTO TOTE TTOU EUPAVIOTNKE TO
oUYXPOVO OUTIKO EUTTOPIO. 2iyoupa OEV BEWPEITE CETTEPACHEVO AKOUA
KAl ONMEPA...AAAd. .. TTAEOV DEV ATTOTEAEI HOVOOPONO



INbound Marketing



T1 €ival To Inbound
Marketing?

To Inbound marketing €xel evowpatwaoel oTn dla@ruion vea
MECQ OTTWG TA KOIVWVIKA dikTUud, TO blogging Kai

TNV Online 11pof3oAr), TTou divouv Tn duvaToTNTA YIA PIA TTIO
OTOXEUMEVN Hop®n dlapnuions. EKTOC Tou OTI oTOXEUEI TO CWOTA
aropa, 1o inbound marketing TMITPETTEI OTOUG KATAVAAWTEC VA
OWOOUV TN OUYKATABEDT) TOUC TTPOTOU APXIOEIC VA TOUG
TTPOBAAEIG TN dlAPUICT) COU.




Email Marketing

To Baoiko!

89% Marketers said that email marketing is
primary channel for lead generation

lowg N TILo TTaALd poper) Tou inbound marketing!

AKOpA Kal cnuepa Bewpeltal amoTeEAECUATLKN!

Epeuva é£xel degicel oTl To 86% TwV KATAVAAWTWY BEAOUV

Va EVNUEPWVOVTAI ATTO TIC ETAIPIEC TOUAAXIOTOV Hid
@opa To uAVA, evw &va 15% B6EAel va Aauavel email

o€ NUEPNOIa Baon.



Search Engine Optimization

70% of the link search users click on are organic.

[aTi To SEO €ival ammapaitnTo;

TI vonua €xel eva Ouop@o Kal AsITOUpYIKO website eav Kaveic dev UTTopEi va 1o Bpel? Oa
dNMIOUPYOUCATE UIa oUYXPOVN ETTIXEIPNON OE VA ATTOKAEIOUEVO NEPOC XWPIC dpououG; ToTe
YIOTI VO KOTOOKEUAOETE IO IOTOOEAIDO XWPIC va ecacPaAiceTe OTI 0€ auTrv Ba utTopouv va
EXOUuV TTpOCoaocn 6col avalnTouv KATI OXETIKO WE TIC UTTNPECIEC OAG;

‘ ’ o Organic SEO
e

<>

AUECOI 2TOXOI

AZloAOynon TNG TPEXOUOAG IOTOOEAIOAC TOU TTEAATN VIO TNV avaBaBuion TG OXETIKA UE TNV
OlaBABuIoN Kal ATTOTEAEOUATIKOTNTA TS ATTO TIC UNXAVEC avalNTNong wW¢ TTPOC TNV QIAIKN
XPNOTIKOTNTA TTOU TTPOCPEPEI OTOUC XPNOTEG TOU Internet — kal oxedlaouog Pay-per-click
KAUTTAVIOC O€ TTEPITITWON TTOU OEV UTTOPOUE VA PEPOUME AUECO ATTOTEAECUATA.

MakpoTTp68eauol OTOXO!

[TpoKeIpEVOU va dnuioupynBEi pia pnviaia eKOTPATEIO HAPKETIVYK OTO Internet, n oTroia yia
TOV TTEAATN Ba £xEl Ta AKOAOUBA EUEPYETIKA ATTOTEAEOUATA:

@a TTapayel AUECA PEYAANO EUPOC TTOIOTIKNG ETTIOKEWIPOTNTAG

@a emITUXEI TOXEIO UPNAN avayvwpioiyoTnTa Tou brand oto web

@a ToTToBETACEI YNAQ TOV TTHXN KATA TN XPHON AvIaywVvIoTIKWY 0pwv avalntnong




Content Marketing




Content

y | Tlowc¢ 10 TTIO
OUOKOAO!

To TrepIEXOUEVO TNC OEAIDAC EXEI AUEDN
oxeon, ME TNV aUucnon Twv TTWANCEWYV OaC.

2.UVNOwC¢ otav TTPoCTTabEiTE va TTOUANOETE KATI, QUTO TTOU
KAVETE €IVAl VA EVNUEPWOETE TOV UTTOWNPIO TTEAATNG OAC,
YIQ TO TTPOIOV N TNV UTTNPECIA 0OG KAl va KEPOITETE TNV
EMTTIOTOOUVN TOU. AV OEV UTTAPXEI EMJTTIOTOOUVN METAEU
TTEAATN KAl €TTIXEIPNONG, €ival TTOAU OUOKOAO va ETTITEUXOEI
n TTwANon.




Let's Go Social



[ 10T VO ETTEVOUO W

ota Soclal Media
82%

of Consumers said Facebook is the best place to

interact casually with the brand
Kai o Trapatravw €ival evag povo Aoyog! O
O0po¢ Social Media Marketing (SMM)
AVAPEPETAI OTIC EVEPYEIEC UE TIC OTTOIEC
TTPOBAAOUE TNV ETTIXEIPNON KAI T TTPOIOVTA N
TIC UTTNPECIEC TNG OTA UECA KOIVWVIKNG
OIKTUwonNG (Facebook, Youtube, Twitter kATT.),

EXOVTAG WG KUplo aToxo 1N “word of mouth”
(aT1T0 OTOMA O€ OTOMA) dla@PNNMION TNG
ETTIXEIPNONG KAl TWV TTPOIOVTWYV N TWV
UTTNPECIWYV TNG, ONMIOUPYWVTAC TTAPAAANAQ
EVAV I0XUPO OETUO AVAUEDO OTOUC TTEAATEC
KAl T TTPOIOVTA 1) TIC UTTNPETIEC TNG
ETTIXEIPNONG.




Youtube & Influencers
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More Traffic
Source!

H duvapun tov mpoowTttou!

—€EVOOOXEIa Kal EV YEVEI TOUPIOTIKOI TTPOOPICUOI

TTpooKaAouv Instagramers kai YouTubers, eoTIATOPIO ETTITPETTOUV
o€ food bloggers va deimrvriijoouv Xwpic va TTANPWOOoUV, ETAIPEIEC
Evouaonc KAgivouv ouppwyvieg ue fashion bloggers, etaipeieg
KATAVAAWTIKWY TTPOIOVTWY TTPOCEAKUOUV celebrities K.ATT.

Ta TeAeuTaia xpovia, n avenon Twyv social media £xel aAAACEl TOUG
OPOUC TOU JAPKETIVYK. ITAEOV 01 ETTIXEIPNOEIC HECA ATTO TO OIAdIKTUO
Kal ON Ta JECA KOIVWVIKNC OIKTUWONG TTPOCEYYICOUV TTIO OIKOVOMIKA
KAl ATTOOO0TIKA TO KOIVO TTOU TOUG evolagpEpel. Mia atrd auTeg TIC
TTPAKTIKEC €ival Kal TO Influencer Marketing (MAPKETIVYK TWV
ETTNPEQCTWY YVWHNG, O EAEUBEPN PETAPPOON).



LinkedIn

H eTTayyEAUATIKN
TTPOOEYYION

Linkedin is responsible for 64% of all visits from
social media channels to corporate websites

—eklvnoe oav eva SLkTuo eupeonc Becewv epyactag,
elval OpwC¢ TIAeov TTIOAAQ TtEpLocoTtepal MeyaAeg
EUTIOPLKEG OUVEPYAOLEG EXOUV KAELOEL yeCA ATIO AUTO
KOL AQTTOTEAEL EVA EPYAAELO EVNUEPWONG AVWTEPWV Kal
AVWTATWY OTEAEXWV. Oa PTTIOPOUGE VA XAPAKTNPLOTEL
WG TO EPYAAELO TTOU AUEAVEL TO KUPOC TNG ETILXELPNONG
KOL TO KAVEL PE va £EUTTIVO TPOTIO. Aev KoupadlEL PE TLG
TTOAAEC SLawnuLoELG ToU, aAAd lval Lkavo va
ATIOPEPEL TEPACTLA KEPSN.




AIGaoeg kKal E0U OAQ TA TTOPATTAVW KAl VIWBEIC XauEVOC oTO OIA0TNUAQ;
AloBaveoal 0TI Ta Soclal Media exouv £p0¢gl atro evav aAAo TTAavNTN;

H 10T00€AI0D0 00U XPEIACETAl VO EKTOCEUTEI, AAAG OUCTUXWC TTAPAMEVEI
KaOnAwueEvn otn yn;

Emikoivwvnoe pyadi pag oto KAl N opada pag ival edw yia ogva!



mailto:info@emspace.gr

